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LATIN AMERICAN CAR MARKET CONTINUES ITS UPTURN,
WITH SALES UP BY 7% IN H1 2018

. Brazil, Argentina and Chile boost overall sales
. Subcompacts continue to dominate with 40% market share, but SUV demand soars

u FCA, VW Group and Hyundai-Kia among the top winners

After posting a good first quarter, the Latin American car market continued the positive trend into the first
six months of the year, with sales growing by 7% compared to H1 2017. The outlook continues to be positive
for the region, with passenger car and light commercial vehicles sales totaling 2.83 million units. “The results
are good, but the economies in the region must grow faster in order to have an even stronger and bigger
market. Despite the upturn, Latin America continues to be a marginal market when compared to the world’s

developed countries,” comments Felipe Munoz, global analyst at JATO Dynamics.

In fact, the figures for the first half of the year are still far from the record posted in 2013. While the markets
in Argentina and Chile recorded their best ever first half in terms of car sales, Brazil is still a way off from
the volume it recorded in H1 2013 with 1.71 million units. “Increased sales and local production mean a
significant 1.43 million units were produced in H1 and we anticipate further expansion during the rest of the
year. As the market becomes more vibrant with more manufacturers, models and choice available for the
consumer we expect results to continue to be positive.” adds Vitor Klizas, president of JATO Dynamics

Brazil.

Latin American car sales*

H1 2018

+7.1%

Top Market Share winner

Renault Kwid

Units (m)

* Passenger cars and LCV in Argentina, Brazil, Chile, Colombia, Ecuador, Mexico, Peru, Puerto Rico and Uruguay
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In Mexico, the market posted a 8.3% decline compared to the record registered in H1 2017. Gerardo San
Roman, president of JATO Dynamics Latin America comments, “More than just a fall in sales, there was a
deceleration in the Mexican market in H1 2018. But we do still see positive signs in key segments such as
SUVs, premiums and alternative fuel vehicles. Mexico will continue to be a solid market of around 1.4 million

units.”
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In Colombia, the fifth largest market in the region, the situation improved after posting a negative result in
Q1 2018. According to Oliverio Garcia, president of Andemos, “The vehicle market is already stabilising so

we can be hopeful of reaching the 250,000 units sales target, as long as the value of the dollar keeps falling”.

It is also important to note the strong performance in Ecuador, where consumers now have more options
than ever. The array of models on offer continues to widen and prices continue to fall as a result of the free
trade agreements signed with Colombia and the European Union. According to AEADE data, the drivers of
growth were SUVs (+64%), subcompacts (+47%) and pickups (+39%), which combined made up 74% of

total sales.
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There was no change in consumers’ segment preferences. Subcompact cars continued to dominate with
1.11 million units sold, meaning they accounted for 40% of the total market. This segment was led by the
Chevrolet Onix, which was the region’s top-seller. Other strong performers in the segment incldued the new

Fiat Argo and Volkswagen Polo, which entered the top 10 of the B segment, outselling the Chevrolet
Mexico, Argentina and

Aveo/Sonic and Nissan March. This was the best-selling segment in Brazil,

Colombia.
Latin American vehicle market*

By Segments H1 2018
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* Argentina, Brazil, Chile, Colombia, Ecuador, Mexico, Peru and Puerto Rico

However, the real driver of growth was the SUV segment, which was also responsible for boosting the
markets in Europe, China and the USA. Results from the first half shows that almost 619,000 SUVs were
sold, up by 20.9% compared to the first half of last year. With 22% market share, there has never been so
many SUVs in Latin America before. “The arrival of more affordable SUVs is tempting more consumers to

take part in the boom”, comments Felipe Munoz. However, their market share still lags behind the numbers

posted in Europe (34%), the USA (44%) and China (43%).

The SUV segment is led by Renault-Nissan with a 20% market share thanks to the Nissan Kicks (Latin
America’s top-selling SUV), and the popular Renault Duster and Captur. Hyundai-Kia came second in the
segment, due to the popularity of the Hyundai Creta and Kia Sportage, and FCA posted a big increase of
28%, outselling Honda thanks to the excellent results of the Jeep Compass, the best-selling compact SUV

in the region, and the Renegade.
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Pickups were also an important and popular segment in Latin America. Despite losing ground in terms of

market share, they continued to be the third best-selling segment. Through June, their sales totalled 363,700
units, of which 58% were midsize pickups, led by the Toyota Hilux. However, the biggest driver of growth

was the small pickup subsegment, as sales jumped from 71,600 to 81,800 units, led by the Fiat Strada.

> JATO Top 25 Brands & Models Latin América H1 2018

- * -
Brand Units AYoY Market Share Model Units AYoY

1 CHEVROLET 425442 +1% | \Winners & Losers 1 ONIX112,100 +10%
2 VOLKSWAGEN 335,946 +8% 2 KA/FIGO 94,923  +12%
3 NISSAN 250,321 -4% | Group Model 3 VERSA 64,166  +6%
4 TOYOTA 249,788 +8% 4 HILUX 59,214  +9%
5 FORD 222,856 +5% FCA B Kwid 5 GOL 57,993 -18%
6 FIAT | 212,634 +9% |\ /0 dai- 6 ETIOS 57,236  +9%
7 RENAULT 211,841 +18% Kia || Argo 7 SPARK/BEAT 52,623 +189%
8 HYUNDAI 167,849 +6% 8 PRISMA 52,458  +11%
9 HONDA 122,315 -2% Suzuki ~ Polo HB 9 SANDERO 51,447 -28%
10 KIA 105,786 +14% Spark/ 10 HB20 50,425 -1%
1 JEEP 71,865 +33% Chery g ot n FRONTIER 46,954 -3%
12 PEUGEOT 70,395 +8% - _ 12 COROLLA 44,256 -7%
13 MAZDA 49,369 +9% Group Virtus 13 KWID 42,236 New
14 SUZUKI 39,862 +22%  ~  ©=---— 14 KICKS 41,777 +59%
15 MITSUBISHI 32,892 +12% PSA  Tsuru 15 ARGO 41,243 -
16 CITROEN 32,304 +3% Aveo/ 16 POLO 39,910 +677%
17 MERCEDES 27,502 +9% Ford  sonic 17 MARCH 39,358 -5%
18 BMW 23,298 +21% 18 HR-V 38,850 -2%
19 AUDI 15786 +2% Renault- o b 19 POLO4P/VENTO 37,071  +8%
20 DODGE 14,918 -24% Nissan 20 AVEO/SONIC 37,014 -31%
21 RAM 14,352 +4% Honda B Sandero 21 MOBI 36,926 +1%
22 CHERY 13,111 +37% 22 STRADA 36,642  +31%
23 SEAT 11,572 -N% CM (Sz'lf’aa;;c 23  ECOSPORT 33,023  +17%
24 JAC 10,750 +45% 24 RIO 32,329 +29%
25 GREAT WALL 10,004 +36% 25 COMPASS 32,272 +42%

* Excludes Uruguay

Renault-Nissan continued to dominate the Latin American car market with a market share of 17.6%, thanks
to the strong presence of Renault in South America and Nissan in Mexico. It also has one of the largest
SUV lineups in the market. It was followed by General Motors, whose Chevrolet Brand was the market
leader in Brazil, Colombia and Ecuador. Volkswagen group came in third with 365,500 units, equating to a

7.2% increase than in the same period of 2017.

In contrast to its performance in Europe, FCA group was the top market share winner in Latin America
during the first half of the year. The latest launches of the Fiat Argo, Cronos, Mobi, along with the brilliant
results from Jeep, which became the region’s top-selling SUV Brand, explains the good results of the Italian-
American automaker. The Korean Hyundai-Kia also showed a big improvement, taking their market share

up to almost 10% during the first six months of the year.
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Chinese manufacturers also deserve some recognition. Despite posting a marginal market share, they still
posted a significant increase, jumping from from 1.9% in H1 2017 to 2.5% this year, a result that confirms
Latin America is one of the top export markets for Chinese cars. Chinese manufacturers are especially
popular in markets where the car industry is not a key part of the economy, such as Chile, Ecuador and
Peru.

In terms of models, the Chevrolet Onix continued to shine by increasing its sales as a result of double-digit
growth in Argentina, Colombia and Chile. The Ford Ka/Figo, Chevrolet Spark/Beat and Prisma also recorded
big increases. The new Renault Kwid, Fiat Argo and Volkswagen Polo continued to climb the rankings and
hit the top 25.

Outside the top 25 it is important to mention the +28% posted by the Jeep Renegade, the 19,700 units sold

of the Volkswagen Virtus, and the 16,800 of its rival the Fiat Cronos. Sales of the Renault Captur were up
by 67%, while sales of the new Hyundai Accent registered 55% growth. The Volkswagen Tiguan Allspace

recorded 12,300 new sales, and demand for the new Suzuki Swift soared by 54%.

Many thanks to Oliverio Garcia from ANDEMOS Colombia, Alfredo de las Casas from AAP and Oscar
Calahorrano from AEADE.

-Ends-
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About JATO

JATO was founded in 1984 and provides the world’'s most timely, accurate and up-to-date information on vehicle
specifications and pricing, sales and registrations, news and incentives.

The company has representation in over 40 countries, providing unique local market expertise. The JATO client base
includes all of the world’s volume vehicle manufacturers; giving them the ability to react to short-term market movements,
plan for long-term developments and ultimately to meet consumers’ needs.

JATO’s intelligence has also been adapted for consumer use in motoring web portals where customers can see the
advantages and disadvantages of a specified model against any other.

Maijor leasing companies use JATQO's intelligence to drive the vehicle quotation process. Visit JATO at www.jato.com for
more information.

For media use only. Advertising and/or any other promotional use of the information contained within this release must
be pre-agreed with JATO Dynamics Ltd.
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